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Discover how to monetize your digital 
art with this simple guide. Follow my 
steps that show how I made my first 
$10,000 in just 30 days!

BY PATRICK GAMALIEL

$10,000HOW I BOOSTED 
MY INCOME BY

My Digital Art JourneyIN JUST 30 DAYS:

WEEK 4

Ramp up final marketing pushes.
Offer last-minute deals and bundle 
offers to maximize sales.

WEEK 3

Continue engagement and promotion 
activities.
Introduce new products or course 
materials based on feedback.

WEEK 2

Intensify social media and email 
marketing efforts.
Monitor ad performance and adjust 
strategies as needed.

WEEK 1

Focus on content creation and initial 
marketing push.
Begin collecting customer feedback and 
reviews.

DAY 10-14: PLATFORM SETUP

Etsy Store: 
Set up an Etsy shop, complete with a 
catchy name and appealing shop banner.
List your digital products and POD items 
with optimized descriptions and tags.

Udemy Courses: 
Upload and publish courses.
Craft compelling course descriptions 
and promotional videos.

Fiverr Setup: 
Create Fiverr profiles and gigs offering 
services related to digital art and POD 
customization.

Engaging Course Intro: Create an 
engaging and high-energy 
introduction video for your courses. 
This sets the tone and grabs the 
attention of potential students.

DAY 7-9: COURSE DEVELOPMENT

Course Content:
Write outlines for courses on print-on-
demand, e-commerce, and digital art.
Record engaging video lessons using 
software like Camtasia or OBS Studio.
Create supplementary materials (PDFs, 
worksheets).

High-Quality Photos: Invest time in 
creating stunning, eye-catching 
photos of your products.

DAY 4-6: PRODUCT CREATION

Digital Products: 
Create 5-10 high-quality digital products 
(art prints, digital planners, etc.)
Use tools like Adobe Illustrator, 
Photoshop, or Canva.

POD Designs: 
Design merchandise such as t-shirts, 
mugs, and tote bags.
Utilize platforms like Printful or Printify 
for integration with Etsy.

Fiverr Designs: 
Create templates to quickly customize 
orders.Insight: Use this insight to tailor your 

offerings to meet demand and stand 
out in a crowded market.

DAY 1-3: RESEARCH AND PLANNING

Market Research: Identify high-demand 
niches in digital art, print-on-demand (POD), 
and courses. 
Competitor Analysis: Analyze top sellers on 
Etsy and Udemy to understand what works.
Brainstorming: List potential products and 
course topics.

Etsy: Use long-tail keywords in your 
product titles and tags to improve 
search visibility. Tools like 
Marmalead or eRank can help you 
identify high-ranking keywords.
Udemy: Engage with your students 
through Q&A section and 
personalized feedback.
Fiverr: Highlight your unique selling 
points and include testimonials in 
your gig descriptions if possible.

Etsy: Run periodic sales and offer 
coupons to encourage repeat 
purchases.
Udemy: If you have multiple 
courses, promote them within each 
other with discount codes.
Fiverr: Include samples of your 
best work in your gig gallery to 
build trust.

Etsy: Pinterest is a powerhouse for 
driving traffic to Etsy shops. 
Create beautiful pins for each 
product and join relevant group 
boards to amplify reach.
Udemy: Send out promotional 
announcements to your existing 
students about new courses or 
special offers.
Fiverr: charge a premium for 
express delivery.

Social Media Promotion
Post daily content on social media platforms 
(Instagram, Pinterest, Twitter).
Engage with followers and influencers to 
boost visibility.

SEO Optimization
Regularly update product listings and course 
descriptions with trending keywords.

Email Marketing:
Build an email list and send weekly newsletters 
with updates and promotions.

Paid Advertising
Run targeted ads on Facebook, Instagram, 
and Google Ads.

DAILY MARKETING TASK

Diversify Your Income Streams
Conduct Thorough Market Research
Harness the Power of Social Media
Create High-Quality Product Listings
Customer Engagement is Key

KEY TAKEAWAYS

Phase 2: 
30-Day Execution

Phase 1: 
14-Day  Setup

General Tips: Leverage Influencers 
who align with your niche. Use 
analytics to adjust your strategy. 
Stay consistent with posts, updates, 
and engagement  


